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Marks allocated are indicated by a number in square brackets, for example, [1] indicates that the line is 
worth one mark. 

Question 1 
Many solutions are possible. Some examples are given below. In order to get full marks for this question 
the follow must be observed: 

 Hidden lines do not extend past the edge of the object 
 Centre lines are included, these extend past the end of the object 
 Although no dimensions are given, the shapes should be represented underneath at 

approximately the same size 
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Question 2 
Marks are awarded by: (2 marks for each face of the cube) 

 Correct symbol used on face 
 Approximately to scale 
 Images drawn on faces are also represented in isometric 

 

 
Question 3a 
One point perspective [1] 
 
Question 3b 
Isometric [1] 
 
Question 3c 
Two point perspective [1] 
 
Question 3d 
Planometric [1] 
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Question 4 
There were many possible interpretations of the floor plan.  

High scoring responses: 

 Ensured that the dimensioning was the same 
 Appropriate wall and roof heights were used 
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Question 5 
There were many possible answers. An example of a possible solution is given below. 

High scoring responses: 

 Showed a variation of tones 
 Rendered the shoe indicating various materials 
 Used the light source 
 Cast a shadow 
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Question 6a 
Many answers were possible. Here it is important to recognise the difference between media and 
methods. A possible solution is given below. 

 Media: pencils [1] 
 Design stage: generation of ideas [1] 
 Method: photography [1] 
 Design stage: research [1] 

 
Question 6b 
Many solutions were possible. One possible solution is given below: 

In creating the products for Capital Kitchen the designer would have to ensure that the imagery used 
does not breach any copyright infringements and that it is not too similar to any other designs. If the font 
is not an original font, the company may also have to pay to be able to use the style. 

Question 6c 
Many answers were possible. It is important that they are specific. Some possible examples include: 

 Older men aging from 50-70 
 Business men looking for a new suit 
 People with a more traditional taste in clothing 

 
Question 6d 
There were many possible answers.  

High scoring responses: 

 Correctly identified 2 different design elements 
 Were able to evaluate how they contributed to attracting the target audience 

Some possible answers include: 

 Element 1: Colour [1] 

 The bright colours in the background attract the eye to the advertisement. However, the bright 
colours are indicative of a younger audience. The background heavily contrasts the older style image of a 
running man which would suggest an older audience. Here the colours would not attract the target 
audience of older men who would prefer a softer colour scheme. [2] 

 Element 2: Type [1] 

 While the yellow and green hues attract the eye, the lack of depth in the composition means that 
the eye does not rest in one place for very long. There is no clear hierarchy between the various fonts 
used. Indeed, there are several used here, mostly serif, indicative of an older, and more traditional 
audience. Weight is given to ‘SALE’ as it is larger, however the bold and italicised ‘Henry Bucks’ also 
attracts the eye. Within this advertisement, the serif type has been effective in attracting a more 
traditional, upper-market audience; it does not however have a well-established hierarchy. [2] 
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Question 7 
There are many possible answers. One example is provided below. 
High scoring responses: 

 Correctly identified a design field 
 Named a type of designer 
 Were able to comment on a possible contribution 

Design field: communication design [1] 

Designer: graphic designer [1] 

Description: a graphic designer may have been involved to help design the symbols seen both on the 
postcard and on the museum front. They would have had to ensure that the design was appropriate for 
adaptation to different products and be able to change the size and scale of the final presentation. [3] 

Question 7b 
Many responses are acceptable. A possible answer is given below: 

High scoring responses were able to: 

 Correctly identify a method and a design stage 
 Describe the use of this method at the particular stage identified 

Method: drawing [1] 

Design stage: generation of ideas [1] 

Description: In the idea generation stage of design quick visualisation drawings may have been used to 
create multiple responses to the design brief. Drawing would have played a part as the designer quickly 
sketched possible solutions using either visualisation or observational drawing methods [3] 
 
Question 7c 
There are many possible responses. One is given below: 
 
High scoring responses were able to: 

 Name two stages of the design process 
 Describe how the client is involved at these particular stages 

The client would firstly have been involved at the Brief stage of the design process, where they 
would have outlined specifications of the project. They may then also have been involved at the end of 
the development stage of the design process. Here the Melbourne Museum would have selected 
preferred designs or ideas to be modified in the refinement stage of the process. 
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Question 7d 
Many possible answers. One is given below 
 
High scoring responses: 

 Were able to differentiate between scale and proportion 
 Offer comments on how the final presentation format may affect the size and proportions of the 

design 

The designer would have had to consider the size and format that the final design would have been 
carried on. Looking specifically at the imagery that appears on both the postcard and the front of the 
Museum, the figure would have to be easily transferred between many different sizes. While the image 
appears much larger on the façade, the proportions of the design remain the same. Because there is 
more information carried on the postcard, the design is smaller. Transferring between the different final 
presentation formats the design has been rescaled, but maintains the same proportions. This helps 
ensure a consistency in branding. 
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Question 8a 
There are many possible solutions to this question. Two examples of quick ideation sketches are given 
below. 

High scoring responses must: 

 Ensure that the two concepts are different [2] 
 Each concept presents a range of visualisation drawings [4] 
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Question 8b 
There are many acceptable answers 

High scoring responses should: 

 Detail why the selected concept was chosen 
 Assess its suitability in fulfilling the brief 

One possible example includes: 

Concept 2 has been selected because it provides a clear hierarchy between the text and imagery as 
outlined by the design brief. Imagery is used as well as type to create the company name and there is 
the inclusion of a possible logo. [3] 

Question 8c 
Many responses are possible. [10] 

The highest scoring responses will have satisfied the design brief. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Question 8d 
Many responses are possible. One example is included below. 

The design above uses both imagery and type to create the title company giving it first hierarchy within 
the composition. The placement of the opening hours and location in the bottom right corner give the 
impression of these as secondary elements and attract the eye as it naturally flows from left to right. A 
clear hierarchy is created as well as the use of garden-related imagery within the composition. 

Question 8d 
There are many possible answers. Some possible solutions are provided. 

 Business card 
 Poster for a bush-shelter 
 Website 

 


